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Evaluation

Topic Week Instructor Achieved ILOs Methods Reference
Chapter 1: 1%t and 2" | Yasar Shatnawi Understanding Lectures/ Open Kotler, P. et al.
Defining weeks fundam_entals.of discussion (2012),
Marketing for 21 marketing & its
Century Scope Tasks

necessary for the

successful marketing

management.
Chapter 2: 3 week Yasar Shatnawi Provide knowledge Lectures Kotler, P. et al.
Developing of st_rategic Planning (2012),
Marketing cgrrled out at
Strategies and different level of the
Plans. organization. What

does marketing plan

include?
Chapter 3: 4" and 5" | Yasar Shatnawi | Understanding the Lectures/ Kotler, P. et al.
Collecting weeks components of a Classwork-Case | (2012),
Information and modern marketing Study
Forecasting information
Demand _System, the useful

internal records for

such a system?

Explore the

influential macro

environment

developments

And how the

companies

accurately measure

and forecast

demand.
Chapter6: 6" and 7t Yasar Shatnawi How do consumers Lectures / Short | Kotler, P. et al.
Analysing weeks make their exam (2012),
Consumer purchasing
Markets decisions?

Major psychological
processes influence
consumer response
to the marketing
program.

How do marketers
analyse consumer
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decision making.

Chapter 7:
Analysing
Business
Markets

8th and 9t
weeks

Yasar Shatnawi

Understanding the
business market, and
how does it differ
from the consumer
market

- Find out the
buying situations do
organizational
buyers face and the
participates in the
business-to-business
buying process?

- Understanding how
do business buyers
make their decisions
and how can
companies build
strong relationships
with business
customers

Lectures / Case
Studies

Kotler, P. et al.
(2012)

Chapter 8:
Identifying
Marketing
Segments and
Targets

10™ weeks

Yasar Shatnawi

- Understanding how
company divides
markets into
segments and how
they chose the most
attractive target
markets for value
proposition.

Lectures /
/Short Exam

Kotler, P. et al.
(2012)

Chapter 9:
Creating Brands
Equity

11" week

Yasar Shatnawi

- Explore the brand,
and how does
branding work

- Understanding
what is brand equity
and how is brand
equity built,
measured, and
managed

-The importance of
brand architecture
decisions in
developing

a branding strategy?

Lectures

Kotler, P. et al.
(2012)
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Chapter 14: 12" and 13" | Yasar Shatnawi (ljJnderstanding how | Lectures/ Kotler, P. et al.
; weeks 0 consumers Solvin 2012
Eﬁ\éﬁ:gpmg prpces?s and evaluate Proble?ns ( )
. prices?

Str:)ag;(regrﬁss and And how shoulq a

company set prices

initially for products

or services

Explain how should

a company adapt

prices to meet

varying

circumstances and

opportunities?

And when should a

company initiate a

price change?
Chapter 22: 14" week | Yasar Shatnawi | - Understanding Lectures / Class | Kotler, P. etal.
Marketing a what are important | work (2012)
Holistic trends in
Marketing marketing practices
Organization for and what are the
the |0ng run keys to effective

internal marketing
- Explore how can
companies be
responsible social
marketers
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Kotler, P. et al. (2012), Marketing Management, A south Asian Perspective, 13th Edition. New Delhi
Pearson Prentice Hall
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